How to Effectively Evaluate “e”

by Dr Steve Yacovelli, TopDog Learning Group, LLC
wwuw.topdoglearning.big

Two ways to look at “evaluation”:
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E-Learning Evaluation ScoreCard

Program: r s
DIRECTIONS: (1) Review the online learning in question. () Rate it based upon the \a Avernuld
7 scales below. (3) Determine how important each scale is to you and your organization b
on a scale of 1 (not important) to 5 (vital). Write this in the Importance Weight Column. (4) bt “

Multiple each of your 7 scale ratings by the Importance Weight for a final score for each J ’

scale (write this in the last column). (§) Total these at the bottom of the sheet for a Total CrgsnEg | Wit
Raw Score. (6) Add up your “Importance Weights” and total them at the bottom of the ~‘~'ﬁ; Sieeas ! _'e YOour score
“Importance Weight” column. ('7) Finally, divide the Total Raw Score by the Total Weight we";'?:_{_‘"‘ance
Importance Weight to get the Final “Dork Score” ... the high the score the better the learning! (1L t0'S) 3 "e:‘j
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